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Forthcoming in Deirdre Shaw et al (ed) Ethics and Morality in Consumption: 
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v	One	recent	attempt	is	the	Soundings	project	‘The	Kilburn	Manifesto’,	which	includes	work	
on	for	example	the	way	the	language	of	financialisation	and	consumerism	is	part	of	our	
‘common	sense’.	See	http://www.lwbooks.co.uk/journals/soundings/manifesto.html	
 
